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Introduction
Public input and engagement are necessary to a Plan’s success. This report documents the outreach
activities and resulting feedback and inputs from the community and the Agricultural Advisory
Committee on the vision, barriers, and opportunities for agriculture on the Sunshine Coast. The
consulting team thanks SCRD staff and Agricultural Advisory Committee for their support throughout the
public consultation process. A Community and Stakeholder Engagement Strategy was developed at the
beginning of the Sunshine Coast Agricultural Area Plan process, which outlined opportunities for
consultation and key messaging for all stakeholder groups including: farmers, processors, retailers,
restaurateurs, and consumers.
Key outcomes of the Engagement Strategy:
•

Effectively and innovatively engage the Sunshine Coast community and key stakeholders to provide
input to the plan

•

Effectively notify the community on opportunities to become involved in the process and public
engagement events

•

Obtain media coverage for special events by issuing important press releases at key points in the
plan development

•

Allow opportunities for the community and key stakeholders to “take ownership” of the plan

•

Gain support and acceptance for the plan and its implementation
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Methodology
Stakeholder Identification
Building upon the work completed during Stage I of the Plan process, primary stakeholders were
contacted at the beginning of the process. These stakeholders included:
• Representatives from local farms – over 100 farms stretching from Langdale to Pender Harbour
including livestock operations, greenhouses, nurseries, small-scale mixed vegetable operations,
and others;
• Farmers market organizations including the Sechelt Farmers’ and Artisans’ Market, Roberts
Creek “Heart of the Creek” market, Roberts Creeks Wednesday Market, Gibsons Landing Sunday
Market, and the Gibsons Public Market;
• Local non-profits, such as One Straw Society, Sunshine Coast Botanical Society, Sunshine Coast
Beekeepers Association, Deer Crossing the Art Farm, and Sunshine Coast Association for
Community Living;
• Gibsons and District Chamber of Commerce;
• Sechelt Chamber of Commerce;
• Pender Harbour and Egmont Chamber of Commerce;
• Community Futures;
• Small and large retailers, such as Roberts Creek Health Food Store, IGAs, Seaweeds, Extra Foods,
Claytons;
• Salish Soils and other local soil suppliers;
• Local and regional governments: SCRD, Sechelt Indian Band, District of Sechelt, Town of Gibsons,
Islands Trust (Gambier Local Trust Committee);
• Provincial government: Ministry of Agriculture, Agricultural Land Commission, Vancouver
Coastal Health Authority;
• Sunshine Coast Tourism; and
• The General public.

Open Houses and Workshops
Three rounds of open houses and workshops (10 in total) were conducted throughout Stages II and III of
the Ag Plan. The first set of four open houses was conducted in early July 2013 in order to launch the Ag
Plan process and help develop a vision statement for local agriculture. The second series of events,
conducted as workshops, were held in late September and early October in order to gain feedback on
proposed economic development and policy opportunities. At this second series of workshops, speakers
from outside of the Sunshine Coast region were invited to present successful economic development
initiatives, such as cooperative marketing campaigns, community farming, agritourism activities and
value-added processing facilities. Local farmers and experts were also asked to contribute as panelists in
order to provide context for the Sunshine Coast. The third series of open houses were held in early
December 2013 to present an earlier draft of the Plan and provide opportunity for input.
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Focus Groups
Two focus group sessions were held in July and October with key stakeholders to address specific
components of the plan and gain in-depth feedback. The first focus group session was centered on
potential pilot project and economic development opportunities, while the second focus group session
delved into specific recommendations for the plan. Approximately 25 people from a variety of
stakeholder groups and communities were invited to attend the sessions.

Elected Officials Forums
Two elected officials’ forums were conducted during the Stages II and III of the Plan process.
Representatives at these forums were invited from the Sunshine Coast Regional District, District of
Sechelt, Town of Gibsons, Islands Trust (Gambier Local Trust Committee), and Sechelt Nation. At the first
forum in July, a draft vision statement, plan goals, and objectives were refined. The consultants
facilitated the forum and assisted staff in developing materials for the meeting. Graphic facilitation
techniques were also incorporated at this forum to help guide discussion. The second forum was
conducted in late November to review the initial draft plan, provide feedback, and showcase the
completed storytelling video.

Media, Website, Video, and On-line Components
The consultant team assisted SCRD staff in creating content with all relevant materials for engagement
events (postcards, posters, invitations), workshop notes (including graphic facilitation visuals), and other
information useful to the Sunshine Coast Community throughout the project. In addition, an online
public opinion survey and poll focusing on agricultural development opportunities and issues were
developed and linked to the SCRD website, so that stakeholders and the public could provide input on
key issues outside of, or in addition to, formal meetings and events. The consultant team also assisted
with social media content and updated the Facebook and Twitter feeds in preparation for public events
and notices.
In addition to website and social media input, the consultant team along with community volunteers
created a short agricultural video. A script and intended outcomes for the video were developed in
consultation with the Agricultural Advisory Committee (AAC), SCRD staff, and the consulting team. This
video is intended as a tool to educate the Sunshine Coast community about agriculture in the past,
present and future. It could also be used as a promotional tool for the Sunshine Coast Regional District
as a means to attract new farmers to the region.
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Vision
The vision statement was crafted by the SCRD Agricultural Advisory Committee and SCRD staff in
consultation with the community at the first series of open houses and at an Elected Officials Forum.
The statement below encompasses the vision for a future for agriculture in the region and speaks to the
key priorities of the community.
“Agriculture is our growing opportunity – deeply rooted as an integral part of a thriving, resilient coastal
community, culture, and economy where:
• We take pride and responsibility for being self-sufficient and food-secure
• We respect and conserve our land and water
• We celebrate how food brings people together, nourishing a healthy and vibrant community
• Our farmers prosper by providing nutritious food and goods for the entire region
• We protect our farmland and encourage innovative ways to enable a diverse range of
agricultural activities”

Open Houses – Round 1
The land use inventory (LUI) maps from Stage I, plus posters identifying the draft vision statement for
participants to review, were presented at this first series of open houses. Using the Stage I background
report as a base for discussion, discussion was facilitated on the key challenges of local farming.
Participants were asked to provide input on these challenges and identify opportunities to overcome
them. The intent of the session was to answer the question “Where are we now?” and begin exploring
the question “Where are we going?”
On July 8th and 9th four open house sessions were held in the following communities:
Date and Time
th
July 8 3pm – 5pm
th
July 8 6pm – 8pm
th
July 9 3pm – 5pm
th
July 9 6:30pm – 8:30pm

Location
West Howe Sound (Eric Cardinal Hall)
Roberts Creek (Roberts Creek Hall)
Sechelt (Seaside Centre)
Pender Harbour (Pender Harbour School of Music)

Attendance
35-40 people
20-25 people
15-20 people
4 people

Attendance was high in West Howe Sound considering the time of day and year, but fewer people came
out to the subsequent sessions. Despite the low turnout in some communities, the discussion was
fruitful and resulted in some important suggestions and recommendations.
Participants were given an opinion survey to fill out. A total of 32 surveys were completed on site while
others took theirs home with them. Participants were also asked to come up with ideas for solutions and
pilot project opportunities on a number of key issues and challenges raised during Stage I. The key issues
and highlighted solutions/project ideas were as follows:
Water/Irrigation:
• Allow watering for registered farmers – can’t afford metering
• Coordinate innovative rain collection storage and distribution for irrigation.
• Make greywater use and system mandatory in all new builds – leaves more water for food.
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•

Focus on crops that grow well in this climate and don’t rely on heavy irrigation.

High Cost of Land:
• SCRD to help in organizing and leasing of land for agriculture.
• Help One Straw Society implement more full the land sharing or “Hands on Lands” project to
match land with people who want to farm.
• Community land trust – affordable housing and farming.
Lack of Consumer Awareness:
• Partner with One Straw Society to do more community engagement.
• Support from SCRD and town councils to organize /advertise farm events/farm festivals
• Food policy council
• A “Sunshine Coast Grown” advertising campaign.
• Better partnership – growers and retail (perhaps a connection with chamber of commerce).
Restrictive Regulations:
• Federal-Provincial-Local government policy forum/meeting
• Less restriction on raising animals
• Investigate tactics other communities have used to prevent ALR becoming estate housing
• Allow home based food processing to qualify as sales for tax status (i.e. jam sales).
Lack of Processing:
• Co-op processing
• A central community kitchen to rent at reasonable rate
• Mobile abattoir
• Food hub – a collective space to deal with food processing/distribution sales needs
Competition from US, Mexico, Etc.:
• Create a farmers institute to educate and train and share tools and knowledge.
• Non GMO/Pesticide-free zone – let’s set a global example we can be proud of.
• Education about benefits of local food
• Add pollution “costs” to price to show what we can “buy” by avoiding long distance produce.
Transportation/Distribution Systems:
• Cooperative processing facilities
• Encourage “return trip” distribution from each end of peninsula.
Other:
• Funding sources for clearing land – to attract young farmers to lease land
• More demonstration gardens and classes about all agricultural stages – water collection, water
conservation, composting, networking, processing, crops to grow here, etc.
• Educate people to farm – make SC a centre for farm education
• Enforce proper fencing of farmland to avoid wildlife conflicts.
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Speaker Series – Round 2
At this second series of workshops, speakers from outside of the Sunshine Coast region were invited to
provide presentations on successful economic development initiatives, such as cooperative marketing
campaigns, community farming, agritourism activities and value-added processing facilities. A different
speaker was invited to each open house in order to attract participants to attend more than one open
house event. The intent of these presentations was to spark ideas for opportunities that could be
implemented on the Sunshine Coast. The presentations were followed by a world café style roundtable
discussion to help gain feedback on policy needs for the opportunities proposed and brainstorm other
potential pilot projects. Graphic recording methods were employed during this series of open houses.
Date and Time
th

Sept. 24
6:30pm –
8:30pm
nd
Oct. 2 6:30pm
– 8:30pm
th
Oct. 8 6:30pm –
8:30pm
th
Oct. 15 6:30pm
– 8:30pm

Location

Topic

Sechelt (Seaside Centre)

Collaborative Marketing Strategies

Elphinstone (Frank West Hall)

Cooperative Farming Structures

Roberts Creek (Roberts Creek Hall)

Agritourism and Value Added Marketing

Halfmoon Bay (Coopers Green Hall)

Meat Processing at a Small-Scale

Attenda
nce
25
people
20
people
20
people
17
people
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Collaborative Marketing Strategies
For the first Speaker Series, Moss Dance from Merville Organics was invited to share her story about
farming and marketing cooperatively.

Katy Latham and Dawn Myers from Backyard Bounty also joined the panel to explain their cooperative
farming structure. Gregory Gebka, Planner for the Sunshine Coast Regional District, was also on hand to
answer any questions related to zoning and land use.
The session was well-attended and the participants mentioned they appreciated having presenters who
were speaking with a “sense of purpose” and providing tangible information that farmers in the region
could put into action.
After the presentations, the participants were asked to provide feedback on three main questions:
1. What ideas from the presentations resonated with you?
2. What challenges will we have to overcome to make this a reality?
3. What opportunities already exist to make this a reality here?
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The following graphic is a representation of the discussion in response to these questions:

Some of the challenges that were identified included:
•
•
•
•

Access to arable land (including cost of the land)
Distribution channels not well developed – can produce more food than we can sell
Not enough labour resources in the region
Need time and energy to hire grant writers to help find funding opportunities

Discussion took place around current opportunities on the Coast with focus on:
•
•
•
•
•

The wealth of momentum already existing on the Coast
Abundance of arable land available that is not currently being used for farming
There is an opportunity to increase the use of technology to simplify marketing
The need to capitalize on the connections that farmers already have to one another
The opportunity to put on work parties to help with the shortage of farm labour
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Cooperative Farming Structures
The second speaker series focused on cooperative farming structures. Heather Pritchard from Farm
Folk/City Folk and Fraser Common Farm spoke of her experiences farming land in the Fraser Valley.

Chad Hershler from the Smart Farm Project and Deer Crossing the Art Farm also joined the panel to
elaborate what the Smart Farm is trying to accomplish locally. The presentations were well-received and
many of the participants appreciated the discussion on land trusts and community farming models.
Participants were asked to identify some of the challenges that need to overcome to put some of these
ideas into action on the Sunshine Coast. Some of these challenges included:
•
•
•
•

Zoning restrictions for multiple dwellings on one property, particularly on ALR land
Funding for capital start-up costs
The need to bring people together in a formalized manner
The need for a fair price for both the consumer and the farmer
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A number of opportunities were also identified in order to overcome these challenges, including:
• Education for the community for both consumers and producers
• Creation of a community land trust to access land
• Support for land linking programs to connect people who have arable land with people who can
farm it
A graphic representation of the discussion follows.
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Agritourism and Value-Added Marketing
The third speaker session focused on agritourism and value-added marketing. Anna Helmer from
Helmer’s Potatoes and the Slow Food Cycle, Pemberton was asked to speak about her experiences in
that region.

Celia Robben from Sunshine Coast Tourism (SCT) also participated as a panelist offering insights as to
how the SCT supports and can work with others to promote the Coast as a tourist destination.
Some of the challenges identified as barriers to agritourism included:
• A lack of interested farms to make a tour possible
• One organization that is willing and able to manage all of the details
• The spread out nature of the farms on the Coast
Some opportunities were also identified to help overcome perceived barriers:
• Potential to partner with BC Ferries
• The possibility of tying an event in with a popular mountain bike event being a large source of
tourism on the Coast
• One Straw Society could be supported further to help host more events on the Coast
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The graphic representation of this discussion is as follows.
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Small-Scale Meat Processing
During the first focus group session there was a lot of discussion around the idea of building a smallscale mobile abattoir or slaughter facility. There were many questions with not a lot of answers. It was
suggested that Anne Macey from the Salt Spring Island Agricultural Alliance be invited as her community
recently developed as successful small slaughtering facility on the Island.

Brian Smith from Community Futures also joined the discussion to explain the resources and services
Community Futures can offer farmers and potential farmers on the Coast.
Many challenges were raised when discussing the possibilities of building a small-scale abattoir on the
Sunshine Coast. Some of these included:
•
•
•
•
•

Cost of developing the facility
The need for skilled staff and training
Concern about a lack of demand for local meat
Inability to also maintain Class D and E licences in the region for on-farm slaughter when needed
The need for a large animal veterinarian on the Coast
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Some opportunities were also identified, but more questions were raised than answers. It was
suggested a feasibility study be undertaken to determine if there is a market or desire to build a facility
of this nature on the Coast before moving any further with planning.
The graphic of the discussion and questions raised can be found below.

Open Houses – Round 3
During the third series of open houses an initial draft Ag Plan was presented to the community. The
third round of open houses was held on December 2nd and 3rd, 2013 in Roberts Creek and Halfmoon Bay.
Participants had an opportunity to comment on all of the recommendations and associated actions
proposed in the Plan. A short presentation showcasing draft pilot projects, proposed recommendations,
and an implementation, monitoring and evaluation strategy was given to provide some background. The
full summary of feedback can be found in Appendix B.
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Focus Group Sessions
Two focus group sessions were organized for key stakeholders in the Sunshine Coast Community. These
stakeholders included:
• Agricultural Advisory Committee Members
• Gibsons and Sechelt Chambers of Commerce
• Vancouver Coastal Health
• One Straw Society
• Sechelt Downtown Business Association
• Sechelt Farmers’ and Artisans’ Market
• St. Mary’s Hospital
• Sunshine Coast Tourism
• Community Futures
The focus groups session format provided for interactive discussion. Each participant received
background information prior to the meeting so that issues could be discussed in depth. The first focus
group session was held in July to discuss economic/policy opportunities, alternatives, and strategies. The
second focus group session was held in October, when the draft recommendations, goals and
objectives, as well as pilot projects, were presented.

July Focus Group Session
On July 9th, 2013 a focus group session was held with key stakeholders in the community.
Representatives from the Sechelt and Gibsons Chambers of Commerce, Sechelt Business Association,
local farmers, St. Mary’s Hospital, Vancouver Coastal Health Authority, Community Futures and more
were present to discuss potential pilot projects.
The three main projects focused on were:
1. Community Land Trust
2. “Buy Sunshine Coast” Campaign
3. Mobile Abattoir
The discussion centered on what the projects would look like, who needs to be involved, potential
funding sources, and other similar projects that could be modeled after. This was the initial stage of
brainstorming about these projects and more discussion occurred in the fall to create an
implementation plan.
A roundtable session also occurred regarding possible policy recommendations. Some initial thoughts
raised were:
• Water metering – to control use and increase supply
• Farm to cafeteria and teaching farm – school education opportunities
• Encourage personal responsibility in growing one’s own food
• Effective and sustainable farm business models
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October Focus Group Session
A second focus group session was held on October 16th, 2013 with the following stakeholders:
Downtown Sechelt Business Improvement Association, SCRD Emergency Coordinator, Agricultural
Advisory Committee Members, and Sunshine Coast Tourism.
The following proposed pilot projects were presented to the participants for their feedback:
• Cooperative Farming
• Community Food Hub
• Mobile Abattoir
• Sunshine Coast Farmland Trust
• Sunshine Coast Farmers’ Institute
Focus group participants mentioned that agritourism endeavours need to be included in the Plan in
some way as many events could easily be implemented to highlight agriculture on the Coast. There was
also mention that increased consumer awareness needs to be an important part of the Plan. Establishing
a farmers’ institute was a popular idea and some brainstorming occurred around the possibility of
obtaining funding through the Investment Agriculture Foundation to establish a farmers institute. The
mobile abattoir pilot project was removed from the list because participants felt that the community
wasn’t ready to move forward with this, and that more research and a feasibility study should be
conducted first.
Participants also provided feedback on the initial goals and objectives of the Plan. Suggested actions
incorporated into the draft Plan. Full discussion is contained in Appendix C.

Elected Officials’ Forums
Two elected officials’ forums were conducted to guide development of the Plan. Elected officials from
the SCRD, District of Sechelt (DoS), Town of Gibsons (ToG), Islands Trust (Gambier Island Local Trust
Committee), and Sechelt Indian Band (SIB) were invited. At the first forum in July 2013, a draft vision
statement, plan goals, and objectives were presented, while graphic facilitation helped guide discussion.
The second elected officials forum was conducted in November 2013 to review a draft of the Plan,
provide feedback, and screen the storytelling video for input.

June Elected Officials Forum
There were approximately 12 elected officials in attendance from at the elected officials’ forum held on
June 26th, 2013. The first half of the session focused on revising a draft vision statement. The rest of the
time was devoted to looking into issues affecting agriculture in the communities represented by the
elected officials. A graphic recording of the forum follows:
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November Elected Officials Forum
On November 25th, 2013 a second elected officials’ forum was held to review a draft of the Plan and gain
feedback on any necessary changes. A short presentation outlined the public consultation process todate, proposed goals and objectives, and some of the proposed local government actions. Original Goal
Nos. 1 and 2 were discussed in depth with feedback gathered for revisions to include in the Plan.

One-On-One Interviews
Based on the results of the second round of open houses and the identification of potential pilot
projects, key stakeholders were contacted by phone and email to discuss their level of interest in
becoming involved in the proposed initiatives and pilot projects and gain their feedback on the plan.
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Opinion Survey
Results of a public opinion survey completed during the public engagement are listed and accompanied
by analysis and interpretation.
1. During Stage 1 of the Agricultural Area Plan, 51% of the respondents to an online survey indicated
that they sometimes support buying local, while 41% indicated that they always support buying local.
This demonstrates huge potential support for local agriculture on the Coast. When making decisions
about the food you buy, how important are the following?
Very
Important

Usually
Important

Rarely
Important

Not
Important

Total
Responses

Price

32 (17%)

95 (51%)

57 (31%)

1 (1%)

185

Coast grown or produced

59 (34%)

85 (49%)

28 (16%)

3 (2%)

175

Organic

51 (31%)

64 (38%)

41 (25%)

11 (7%)

167

Nutrition

89 (48%)

77 (41%)

20 (11%)

1 (1%)

187

Brand name

8 (6%)

12 (10%)

57 (46%)

47 (38%)

124

Seasonality

35 (20%)

81 (46%)

56 (32%)

3 (2%)

175

Freshness/quality

100 (52%)

77 (40%)

14 (7%)

0 (0%)

191

Convenience/preparation
time

19 (13%)

51 (34%)

70 (47%)

10 (7%)

150

Convenient store location

27 (16%)

74 (44%)

63 (37%)

6 (4%)

170

Fair trade

47 (28%)

70 (42%)

43 (26%)

8 (5%)

168

The number of responses to each factor varied slightly, between 187 and 192. The following chart
ranks those factors respondents indicated to be either ‘usually important’ or ‘very important’:

What’s
important
when
purchasing
food:

200
180
160
140
120
100
80
60
40
20
0
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Conversely, the following chart ranks those factors respondents indicated to be either ‘rarely
important’ or ‘not important’:

What’s least important when purchasing food:
120
100
80
60
40
20
0

Respondents were most concerned with freshness, quality, nutrition, and whether their food is locally
produced. Other factors such as price, organics, fair trade and seasonality were considered less
important. Brand names, convenience, preparation time, convenient store location were indicated to
be the least important factors. Some respondents identified other important considerations to include
minimal packaging and processing, non-radiation, non-GMO, ethical treatment of animals and good
working conditions for employees.
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2. Do you currently have adequate access to the following food providers?
Within
walking
distance

Within
driving
distance

On a bus
route

At
convenient
times of
day/night

On
convenient
days of the
week

Total
Responses

Chain restaurants, pubs,
cafes

44 (28%)

125 (80%)

52 (33%)

57 (36%)

59 (38%)

157

Independent
restaurants, pubs, cafes

60 (36%)

129 (78%)

46 (28%)

51 (31%)

56 (34%)

165

Chain grocery stores

42 (25%)

133 (81%)

47 (28%)

57 (35%)

54 (33%)

165

Independent/specialty
grocery stores

35 (24%)

121 (83%)

35 (24%)

34 (23%)

39 (27%)

145

Convenience stores

61 (41%)

101 (68%)

34 (23%)

42 (28%)

39 (26%)

148

Farmers markets

32 (21%)

127 (82%)

38 (25%)

27 (17%)

31 (20%)

155

Food cooperatives,
buying clubs

10 (13%)

58 (77%)

11 (15%)

15 (20%)

13 (17%)

75

Independent bakeries

33 (24%)

109 (80%)

34 (25%)

35 (26%)

37 (27%)

136

Butcher shops

14 (11%)

109 (87%)

28 (22%)

24 (19%)

28 (22%)

125

Local fish/seafood stores

26 (18%)

119 (83%)

32 (22%)

30 (21%)

31 (22%)

143

Food bank

19 (18%)

87 (81%)

17 (16%)

20 (19%)

24 (22%)

107

Street vendors, food
trucks

13 (15%)

68 (77%)

12 (14%)

15 (17%)

13 (15%)

88

The total number of affirmative responses varied considerably per food provider, between 75 and 165 suggesting that access to some of the food providers listed, such as food coops and buying clubs, is rare
or non-existent – or, perhaps in other cases, such as food banks, not frequented as much as other food
providers. The three charts below rank the most accessible food providers per mode of travel:

Food providers within walking distance:
70
60
50
40
30
20
10
0
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Food providers within driving distance:
140
120
100
80
60
40
20
0

Not surprisingly, food providers are more accessible and more consistently accessible through driving
than the other two modes of transportation.

Food providers accessible from a bus route:
60
50
40
30
20
10
0
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The following two charts rank the most accessible food providers at convenient times of day, night
and week:

Most accessible retailers during the day or night:
60
50
40
30
20
10
0

Most accessible retailers during the week:
70
60
50
40
30
20
10
0

Interestingly, restaurants, pubs, cafes, chain grocery stores are ranked the most accessible during times
of the day, night and week, while convenience stores were ranked less accessible throughout the day or
week. Again, the results appear skewed in favour of those food providers respondents frequent the
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most. Not surprisingly, food bank, street vendors, food trucks, food cooperatives and buying clubs
ranked the lowest – likely because respondents don’t frequent these as much as other food providers.
Some respondents indicated some confusion with this survey question - for example, not knowing
whether to answer as a ‘farmer’ or ‘consumer’, whereas others noted there were no organic
restaurants, few good independent bakeries, butchers and fish mongers on the Sunshine Coast.

3. Which ways of encouraging additional food providers on the Coast do you support? (check all that
apply)
There were 165 responses in total; of which, 115 respondents indicated support for establishing an
organization that connects farmers with retailers and restaurants. Following close, 111 respondents
indicated their support for developing a coast “buy local” campaign:

How to encourage more food providers:
Create an organization to connect farmers with…
Develop a Coast "buy local" campaign
Zoning lands to attract commercial food businesses
Establish more local food retail outlets
Other (please specify):
0

20

40

60

80

100

120

140

Of the respondents, 52 provided other suggestions, ranging from food hubs and cooperatives (including
specifically for grains), more community gardens, a local food currency, expanding shopping and retail
chains, developing slaughter facilities, dairies, more food sold at farmers markets, and more cafes and
bakeries selling local products.
Other suggestions:
•
•
•
•
•
•
•

Expand shopping/retail chains
Encourage farm gate sales
Funding/investment
Would love a local food co-op (x2)
I would phrase #1 differently (i.e. I support zoning to make farming more viable even if that
means allowing food service at a farm
There needs to be flexibility with regards to development of ag lands. Partnerships between
landowners and aspiring farmers need to be encouraged
Co-ops for grains for animals
25

•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Monetary incentives to increase local farming of vegetable, fruit, beef, chicken, etc.
Zoning/incentives to grow your own food
Zoning for small farms, not agribusiness (x2)
Providing economic development support (advice, loans, etc.) to local food businesses
Encourage and support more local farms/ produce & livestock / community farms
Provide substantial grants and incentives to new farmers for a few years to get mindset
Food trucks
We need to do anything to help. If it works continue and if not try plan B
The market will determine
Home delivery
Have a cafe or bakery in upper Langdale with opportunity for growers to sell surplus vegetables
Look at possible slaughter facility
Food Hub - One Straw is currently doing feasibility study - Allowing commercial kitchens in
homes that can be shared
Tax breaks on producing land, irrigation water, co-ops, zoning lands to attract growers who are
willing to sell produce (x6)
Community gardens in every neighbourhood (x2)
Encourage local stores to stock local products
Cull the wildlife...which in reality is no option
Allow more local farmers @ the Sechelt farmers market. Too many artists and trinkets. Not
enough local food vendors!
Develop a covered all year round market, so vendors and food and art and crafts people can
rent a booth
Buy local dollars
Family farms where possible. Food co-ops. Dedicated agricultural lands. Less expensive, and
available compost soil for those who choose to build a home-garden.
Keep updated list/map of who sells what
A highway to Vancouver
Land trust
Let free enterprise decide
Pocket markets, making some One-Straw programs more retail-friendly, integrate technology
better
Create a website, or at least a link, to connect farmers with retailers/restaurants.
Creating a suitable environment for local food producers, e.g., water supply, zoning of lands,
places to sell
Promote grow your own
Need a dairy
None of the above are necessary; most in place already
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4. Over the year, approximately what percentage of your average weekly food (excluding restaurants)
comes from:
Variable

Response

Chain grocery store

62.55% (165 responses)

Independent/specialty store

23.58% (127 responses)

Convenience/corner store

5.11% (66 responses)

Farmers market

9.30% (110 responses)

Home or community garden

14.98% (120 responses)

Directly from a farm

10.11% (81 responses)

Other

12.34% (35 responses)

Although respondents were asked to verify their percentages sum to a total 100%, unfortunately, there
were no online tools used to ensure this. For this reason, responses cannot be used to determine
overall percentages, as originally intended.
Nevertheless, the number of responses ranged from a high of 165 for ‘chain grocery store’ to as low as
35 for ‘other’. Average percentages are calculated by summing respondents’ scores within each
category and dividing by the number of responses within the respective category:

On average, purchases of weekly food come from:
180
160
140
120
100
80
60
40
20
0
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While there was also some confusion over the meaning of ‘independent’ vs. ‘chain’ stores, on average,
the 165 respondents who entered scores for ‘chain grocery stores’ indicated that just over 62% of their
annual food is purchased at chain grocery stores. Similarly, the 127 respondents entering scores for
‘independent/specialty stores’, on average, indicated that 23.7% of their annual food is purchased at
independent or specialty food stores. The 120 respondents who entered scores for ‘directly from a
farm’, on average, indicated that about 10% of annual food is sourced directly from a farm.
Respondents who indicated ‘other’ sources of food included their own garden or gardens of family and
friends, from off-coast buying clubs such as Costco, and from ‘wild harvesting’ including fishing.
5. Generally, when you eat out at restaurants, how important are the following factors?
Very
Important

Usually
Important

Rarely
Important

Not
Important

Total
Responses

Price

33 (19%)

91 (53%)

45 (26%)

4 (2%)

173

Local ingredients

29 (19%)

62 (41%)

54 (36%)

6 (4%)

151

Organic

27 (19%)

47 (33%)

53 (37%)

15 (11%)

142

Quality of food

94 (53%)

72 (40%)

13 (7%)

0 (0%)

179

Location

30 (19%)

73 (45%)

58 (36%)

0 (0%)

161

Quality of service

59 (34%)

87 (50%)

29 (17%)

0 (0%)

175

Reputation

33 (20%)

69 (43%)

55 (34%)

4 (2%)

161

Time it takes to be served

32 (20%)

67 (42%)

56 (35%)

4 (3%)

159

Brand recognition

10 (9%)

5 (4%)

46 (40%)

55 (47%)

116

Support
locally/independently
owned restaurants

53 (31%)

75 (44%)

40 (23%)

3 (2%)

171

Special dietary needs
options (i.e. gluten-free,
nut-free, vegan, etc.)

32 (23%)

33 (23%)

40 (28%)

36 (26%)

141

Nutrition

61 (35%)

77 (44%)

35 (20%)

1 (1%)

174

Overall, up to 180 responses were provided, varying slightly from a low of 176, depending on the aspect.
Responses indicating of ‘usually important’ or ‘very important’ are ranked as follows:
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Most important things when eating at restaurants:
180
160
140
120
100
80
60
40
20
0

Clearly, respondents are most concerned with quality of food, service and nutrition. Support for local
and independently owned restaurants and price still appear to be a relatively important
consideration for respondents frequenting restaurants.
Conversely, responses indicating what is either ‘rarely important’ or ‘not important’ are ranked
below:

Least important things when eating at restaurants:
120
100
80
60
40
20
0
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Both charts above confirm respondents think ‘brand recognition’ to be the least important
consideration when eating out, which seems to indicate little interest or support for franchise
restaurants, and large chain restaurants (typically serving ‘fast food’, less quality and nutritional
foods). Other factors such as special dietary needs, organics and local ingredients, while important
to some, overall are not as important as quality and nutrition.
Other noted factors include menu offerings, menu nutritional information, cleanliness, ambience,
and vegan options.

6. How important is it for Sunshine Coast residents to have access to the following resources in
residential areas?
Very
Important

Usually
Important

Rarely
Important

Not
Important

Total
Responses

Personal or private space for gardening

82 (48%)

70 (41%)

18 (11%)

1 (1%)

171

Community gardens/orchards

68 (42%)

70 (43%)

23 (14%)

1 (1%)

162

Rooftop garden opportunities

45 (31%)

47 (32%)

44 (30%)

10 (7%)

146

Edible landscaping on public land

57 (37%)

60 (39%)

32 (21%)

6 (4%)

155

Growing spaces on public lands,
boulevards, road rights of way

50 (32%)

60 (38%)

38 (24%)

8 (5%)

156

Community kitchens where people can
learn about processing their own food

51 (32%)

71 (44%)

33 (20%)

6 (4%)

161

Teaching gardens where people can
learn about growing their own food

65 (39%)

66 (40%)

32 (19%)

3 (2%)

166

Public spaces for outdoor meals and
gatherings

48 (31%)

71 (45%)

36 (23%)

2 (1%)

157

Responses varied between 146 and 173. Those who responded by indicating ‘usually important’ and
‘very important’ are ranked as follows:
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Most important resources in residential areas:
Personal or private space for gardening
Teaching gardens where people can learn about…
Community gardens/orchards
Community kitchens where people can learn about…
Public spaces for outdoor meals and gatherings
Growing spaces on public lands, boulevards, road…
Edible landscaping on public land
Rooftop garden opportunities
130

135

140

145

150

155

160

165

170

175

It seems respondents consider agricultural resources close to home provide the most opportunity for
residential agriculture, with 152 indicating that personal space for gardening is most important,
followed by community gardens (138). To a lesser extent, respondents favoured teaching gardens,
community kitchens, public spaces for meals, gatherings and edible landscaping are important
resources for residents. Roof top gardens and growing spaces on public lands, boulevards and right of
ways were considered the least important amenities, which perhaps as respondents are less
knowledgeable or consider more challenging and, therefore, less appealing.
Conversely, responses indicated certain amenities to be ‘rarely important’ or ‘not important’, are
ranked as follows:

Least important resources in residential areas:
Rooftop garden opportunities
Growing spaces on public lands, boulevards, road…
Community kitchens where people can learn about…
Public spaces for outdoor meals and gatherings
Edible landscaping on public land
Teaching gardens where people can learn about…
Community gardens/orchards
Personal or private space for gardening
0
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Respondents providing ‘other’ suggestions focused on opportunities for community composting
facilities, pollinators such as bees, keeping chickens, and tax incentives for backyard gardens. A number
of responses emphasized the importance of ‘land availability’ for growing food.
7. Are you likely to make use of the following resources if made available to you?
Yes

No

Don't
know

Total
Responses

Personal or private space for gardening

78 (45%)

74 (43%)

20 (12%)

172

Community gardens

43 (25%)

79 (47%)

47 (28%)

169

Rooftop gardens

32 (19%)

79 (47%)

57 (34%)

168

Community orchards

65 (38%)

75 (43%)

33 (19%)

173

Edible landscaping on public or shared land

54 (32%)

69 (41%)

46 (27%)

169

Growing spaces on public lands, boulevards, road rights of
way

42 (26%)

69 (43%)

51 (31%)

162

Community kitchens where people can learn about
processing their own food

57 (33%)

74 (43%)

40 (23%)

171

Teaching gardens where people can learn about growing
their own food

73 (42%)

67 (39%)

32 (19%)

172

Public spaces for outdoor meals and celebrations

71 (42%)

67 (39%)

33 (19%)

171

The number of responses varied slightly between 174 and 177. Overall, ‘personal or private space for
gardening’ was the most in the affirmative, followed by ‘teaching gardens’, ‘public spaces for outdoor
meals’, ‘community orchards’ and ‘community ‘gardens’. ‘Rooftop gardens’ gathered the least number
of affirmative responses – and also gathering the most number of ‘don’t know’ responses. The ‘don’t
know’ responses appear to follow with the ‘no’ responses.

Resources
likely usable:

Personal or private space for gardening
Teaching gardens where people can learn…
Public spaces for outdoor meals and…
Community orchards

Yes

Community kitchens where people can…

No

Edible landscaping on public or shared land

Don't know

Community gardens
Growing spaces on public lands,…
Rooftop gardens
0

50

100

150

200
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8. In relation to agriculture, what is your level of concern about:
Very
concerned

Concerned

Manageable

No concern

Total
Responses

Food quality / food
security

71 (51%)

52 (37%)

16 (11%)

1 (1%)

140

Noise/odours

17 (13%)

31 (24%)

59 (46%)

21 (16%)

128

Use of pesticides

71 (45%)

61 (39%)

21 (13%)

4 (3%)

157

Animal husbandry
practices

58 (44%)

40 (30%)

28 (21%)

7 (5%)

133

Water supply / quality

66 (41%)

67 (41%)

26 (16%)

3 (2%)

162

Risks of attracting wildlife

21 (15%)

45 (32%)

69 (49%)

6 (4%)

141

Invasive plants

32 (23%)

49 (35%)

51 (37%)

7 (5%)

139

Presence of electric fences

13 (11%)

21 (18%)

43 (36%)

43 (36%)

120

The number of responses per concern varied between 148 and 167. Those who responded by indicating
they are ‘concerned’ or ‘very concerned’ are ranked, as follows:

Largest concerns relating to agriculture:
140
120
100
80
60
40
20
0

Water supply, water quality, the use of pesticides and, to a slightly lesser degree - food quality or food
security, ranked as respondents’ highest concerns. Animal husbandry practices, invasive plants and
‘risks of attracting wildlife’ are of less concern. Electric fences, noise and odours gathered the least
concern.
Responses indicating concerns are ‘manageable’ or of ‘no concern’ are ranked, as follows:
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Least concerns relating to agriculture:
100
90
80
70
60
50
40
30
20
10
0

The presence of electric fences, noise, odours and the risks of attracting wildlife were considered by
respondents to be the most manageable issues, or of no concern.
Respondents who indicated ‘other’ concerns, noted their opposition to GMO crops, and large scale ‘agri
business’ while favouring small-scale, organic agriculture.

9. Do you agree that the Sunshine Coast should:
Yes

No

Don't know

Total Responses

Have centres capable of
accommodating year-round farmers
markets

93 (58%)

57 (35%)

11 (7%)

161

Rent public land to one or more farmers
to grow produce

93 (60%)

51 (33%)

12 (8%)

156

Rent public land to one or more farmers
to raise livestock for consumption

75 (49%)

56 (37%)

22 (14%)

153

Use more public land for community
gardens

91 (57%)

57 (35%)

13 (8%)

161

Have schools that regularly serve
locally-grown or produced food to
students

91 (57%)

58 (36%)

10 (6%)

159
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Require developers to dedicate some
land available for agriculture and
farming

78 (49%)

59 (37%)

21 (13%)

158

Actively engage in educating youth
about agriculture

94 (58%)

53 (33%)

16 (10%)

163

Plant fruit and nut trees and other
edible plants in public parks and open
spaces when landscaping is required

83 (52%)

58 (36%)

19 (12%)

160

Require developers to install edible
plants when landscaping is required

63 (40%)

64 (41%)

31 (20%)

158

Have regulations to allow small farmrelated businesses to be started on
farms

95 (59%)

52 (32%)

15 (9%)

162

Encourage value-added businesses
featuring locally-produced farm
products

97 (60%)

53 (33%)

13 (8%)

163

Ensure residents' ability to have foodproducing gardens on their property

97 (59%)

60 (36%)

8 (5%)

165

Ensure residents' ability to keep
livestock on their property

60 (38%)

58 (36%)

41 (26%)

159

Supported initiatives:
Ensure residents' ability to have food-producing…
Encourage value-added businesses featuring…
Have regulations to allow small farm-related…
Actively engage in educating youth about…
Rent public land to one or more farmers to…
Have centres capable of accommodating year-…

Yes

Have schools that regularly serve locally-grown…

No

Use more public land for community gardens

Don't know

Plant fruit and nut trees and other edible plants…
Require developers to dedicate some land…
Rent public land to one or more farmers to…
Require developers to install edible plants when…
Ensure residents' ability to keep livestock on…
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The number of responses varied slightly per category, between 153 and 165. Again, respondents
expressed favour of agricultural initiatives close to home, as ‘residents ability to have food-producing
gardens’ scored the highest agreement, along with ‘encouraging value-added businesses featuring
local farm products’ and ‘allowing small farm-related businesses’. Sowing the seeds for future
generations by ‘actively engaging and educating youth about agriculture’ also ranked high with
respondents. Interestingly, of all the initiatives listed, ‘ensuring residents’ ability to keep livestock’ was
rated lowest by respondents, which seems to reflect some ongoing ‘pauses for thought’ about
livestock in residential areas.
10. It's estimated that the majority (59%) of Sunshine Coast farmers generate less than $20,000 of
revenue from sales and only a few farms generate greater than $80,000 revenue. What priority areas
should be targeted to increase market opportunities for local farmers?
Variable

Response

Protection of farmland from development

1 (148 responses)

Local government leadership in procurement of local food

2 (141 responses)

Local food distribution system

3 (148 responses)

Local agricultural funding sources for small-scale farmers

4 (143 responses)

Preservation of heritage seeds

5 (138 responses)

Changes in local government policies and zoning bylaws

6 (141 responses)

Development of a food policy council

7 (136 responses)

New growing methods and technologies

8 (140 responses)

Development of food cooperatives and food hubs

9 (141 responses)

Other

See below

Priorities for developing farming market opportunities:
Protection of farmland from development
Local food distribution system
Local agricultural funding sources for small-scale…
Development of food cooperatives and food hubs
Changes in local government policies and zoning…
Local government leadership in procurement of local…
New growing methods and technologies
Preservation of heritage seeds
Development of a food policy council
130 132 134 136 138 140 142 144 146 148 150
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The numbers of responses varied slightly per category, between 136 and 148. A variety of ‘other’
priorities were described, including more use of the ALR; getting local food into stores - and in larger
quantities; investing in greenhouses to extend the growing range, encouraging gardening and ‘backyard
farming’ and low-cost irrigation through public systems
Other suggestions:
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Do not want to see an increase in my taxes because of this
More use of the ALR
Get more local food into stores, grow in quantity to allow this, greenhouse financing for cooler months
Local farmers markets
Federal and provincial funding available for the above endeavors for sustainability, operational on a year
round basis.
The food available at farmers markets on the coast would not begin to feed the population
Support initiatives that already exist - onestraw.ca
Allow a per-case application for multiple dwellings/farm worker "pods" in the ALR
Wildlife interface does not include killing and eradication - proper fencing bylaws and adequate living
spaces for wildlife (x3)
Low cost farm irrigation using public water systems
Encourage marketing of coast produce through existing retail stores
Get real about real corporate agriculture and drop the hippie return to the earth nonsense.
I think that the easiest way for people to eat more locally is if gardening is encouraged and the emphasis
on big farms is decreased. It would be good if we had a local source for meat.
I really like the co-op idea. I might not be the co-op farmer but could be the co-op land owner.
Backyard food farmers should be given some help. Farmers markets are too expensive for many people.
The farmers don't pay tax on their earnings at the markets. It is exceedingly difficult for the individual to
maintain himself in good fruit and veg. Half acres or even less should be given help as well as areas
recognized as "farms".

11. Are you interested in being involved in any of the following pilot projects?
Yes

No

Don't know

Total
Responses

Sunshine Coast Farmland Trust

35 (27%)

47 (36%)

49 (37%)

131

Mobile abattoir to increase opportunities for smallscale livestock producers

31 (22%)

58 (42%)

49 (36%)

138

Public education campaign in partnership with nonprofit organizations, such as One Straw Society

45 (32%)

60 (42%)

37 (26%)

142

Community food hub and cooperative processing
centre to increase value of local foods

48 (34%)

62 (44%)

31 (22%)

141

Community farms and Community Supported
Agriculture (CSA) programs

45 (31%)

62 (43%)

37 (26%)

144

Horticultural therapy in partnership with the Sunshine
Coast Association for Community Living

43 (31%)

53 (38%)

42 (30%)

138

Other

62 (75%)

12 (14%)

9 (11%)

83

37

Other
Community food hub and cooperative
processing centre to increase value of local
foods
Community farms and Community
Supported Agriculture (CSA) programs
Public education campaign in partnership
with non-profit organizations, such as One
Straw Society
Horticultural therapy in partnership with the
Sunshine Coast Association for Community
Living

Yes
No
Don't Know

Sunshine Coast Farmland Trust
Mobile abattoir to increase opportunities
for small-scale livestock producers
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With the exception of the number of ‘other’ responses (88), the number of responses per category
varied between 131 and 144. Interestingly, while the number of ‘other’ responses was lowest, those
fewer respondents who recorded ‘other’ responses recorded highest approval – for their own
suggestions. This is the only category within which more respondents expressed interest to being
involved with a pilot project than those who declined to become involved. It seems respondents are
more prone to get involved with a pilot project if they have some sense of influence, connection or
even control over the project.
Despite more respondents declining interest in becoming involved in the listed pilot projects, overall,
the most support was expressed for ‘community food hub and cooperative processing centre to
increase value of local foods’ and, to a slightly lesser extent, ‘community farms and community
supported (CSA) programs’ and ‘public education campaign with non-profits such as One Straw
Society’. A ‘mobile abattoir, to increase small-scale livestock, garnered the least interest. This may
suggest some hesitation over investing in animal slaughter and processing facilities before actually
beginning to raise more livestock.
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12. When considering where an agricultural product comes from, what does "local" mean to you?
(check all that apply)

10%

Lower Sunshine Coast (Port Mellon to Egmont)

4% 3% 2%

Within BC

41%

Lower Mainland/Fraser Valley
Upper Sunshine Coast (Powell River)

30%

Vancouver Island”

33%

Okanagan/Cariboo/Interior
Other

Of 159 respondents, 136 consider ‘lower Sunshine Coast’ to mean “local”. Of those respondents, 94
think “local” includes ‘upper Sunshine Coast (Powell River)’. Whereas, fewer respondents (57) think
‘lower mainland/Fraser Valley’ to be “local”. Some respondents (54) consider anywhere ‘within BC’ to
be “local”. It seems this broader view of “local” is partly in place of considering “local” through a
narrower geographic focus - at least with 23 of the respondents.
13. What does "agriculture" mean to you? (check all that apply)
Growing crops for food or other products
Greenhouses
Raising livestock for food or other purposes
Selling farm products
Bee keeping
Backyard gardens
Keeping chickens
Community gardens
Small-scale hobby farms
Large commercial farming operations
Land-based aquaculture
Animal slaughter or processing
Livestock feedlots
Horses and equestrian facilities
All of the above
Other (please specify):
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Of 154 respondents, 139 (or 90%) of respondents agreed that ‘agriculture’ is ‘growing crops for food
or other products’. With slightly less votes, ‘greenhouses’ and ‘raising livestock for food or other
purposes’ are nearly tied for second place, whereas ‘bee keeping’, ‘selling farm products’, ‘backyard
gardens’, ‘keeping chickens’, ‘small scale hobby farms’ and ‘community gardens’ round out third
place.
It seems respondents are less sure about ‘large commercial farming operations’, ‘land-based
aquaculture’, ‘animal slaughter or processing’ or ‘livestock feedlots’. Although, respondents appear
more agreed that agriculture is least about ‘horses and equestrian facilities’ than any other
descriptions on the list.
14. Which land use zone do you live in?
Response

Percentage

Count

ALR - a provincial zone in which agriculture is the priority use, whereas other uses are
controlled.

10%

15

Rural - permits residences, rural resource activities, agriculture, garden nurseries,
home businesses

11%

17

Rural-Residential - permits a mix of residences, agriculture, hobby farms, home
businesses

33%

51

Residential - permits residences and limited horticultural sales, livestock and home
businesses

34%

53

Other (please specify):

5%

7

Don't know

8%

12

Total

155

Of a total 155 responses, 53 indicated
‘residential’ (34%) and 51 indicated
‘rural-residential’. To a lesser extent,
respondents stated they live in a
‘rural’ zone or in the Agricultural Land
Reserve (ALR). A small number of
respondents did not know what type
of land use zone they reside in.
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15. Do you think rearing livestock should be allowed in any of the following areas? (check = yes)
ALR

Rural

Ruralresidential

Residential

Industrial

Commercial

Public

Total
Responses

Bees

134
(89%)

132
(87%)

115 (76%)

81 (54%)

54 (36%)

46 (30%)

53
(35%)

151

Fish/aquatic
animals

89
(75%)

81
(69%)

57 (48%)

27 (23%)

49 (42%)

43 (36%)

21
(18%)

118

Chickens

130
(88%)

131
(89%)

118 (80%)

90 (61%)

40 (27%)

34 (23%)

34
(23%)

148

Small
livestock (e.g.
rabbits)

124
(85%)

128
(88%)

110 (75%)

73 (50%)

38 (26%)

34 (23%)

30
(21%)

146

Medium
livestock (e.g.
sheep)

128
(87%)

131
(89%)

80 (54%)

15 (10%)

31 (21%)

20 (14%)

18
(12%)

147

Large
livestock (e.g.
cows)

130
(90%)

116
(80%)

54 (37%)

7 (5%)

27 (19%)

21 (14%)

14
(10%)

145

With the exception of ‘fish/aquatic animals’, which gathered 118 responses, there was only a slight
range in the number of responses per category (145-151).

Favoured Livestock (Overall)
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Favoured Livestock in Land Use Zones
800
700
600
500

Bees

400

Chickens

300

Medium livestock (e.g. sheep)

200

Small livestock (e.g. rabbits)

100
0

Large livestock (e.g. cows)
Fish/aquatic animals

Support for livestock can be viewed from both the perspective of the type of livestock and the land use
zone. Overall, respondents consider the ALR the most suitable land for livestock. Of all the land use
zones listed, the ALR received the highest level of support for raising livestock for agriculture. Of all
livestock listed, ‘bees’ gathered the highest support amongst respondents when considering livestock in
land use zones.
Respondents expressed a
broad and consistent level of
support for the types of
livestock in the ALR, with the
slight exception of ‘fish/aquatic
animals’, for which
respondents may lack
knowledge, interest - or have
some concerns around, such as
potential odours or noise. Not
surprisingly, the ALR is the
most favoured zone for
keeping bees. These responses
suggest some awareness of the
global plight of bees and
pollinators, and knowledge of
the ALR’s principal purpose to
support and protect
agriculture.
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On par with the ALR, the most
favoured with agriculture. livestock
in rural zones, according to 132
respondents, are ‘bees’, followed
closely by ‘chickens’, ‘large
livestock’, ‘medium livestock’ and
‘small livestock’. Similar also is the
relatively lower support for
fish/aquatic animals’, which
respondents did not as readily
associate

While the overall level of
support for livestock is about
25% lower than in the ALR and
rural zones, according to
respondents, there still is
substantial support for livestock
in rural-residential areas –
although markedly less support
for larger livestock. ‘Chickens’,
according to 118 respondents, is
the most favoured choice of
livestock in rural-residential
zones. It appears respondents
recognize the potential conflicts
around raising livestock and
residential uses and activities.
Residential use and enjoyment could in some cases be aggravated raising larger livestock. A substantial
drop in support for ‘large livestock’ might also be attributed to some opposition of horse and equestrian
uses.
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Favoured Livestock in Residential
Chickens
Bees
Small livestock (e.g. rabbits)
Fish/aquatic animals
Medium livestock (e.g. sheep)
Large livestock (e.g. cows)
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Overall support for livestock in residential zones drops substantially from rural-residential, about a 45%
decrease. According to 90 respondents, ‘chickens’, followed closely by ‘bees’ and ‘small livestock’,
suggest a trend of support towards smaller livestock in residential zones, and opposition of larger
livestock - ‘medium’ and especially ‘large’. Residential (lot) density, among a host of other related
factors, may be attributed to this view.

Favoured Livestock in Industrial, Commercial and Public Zones
Bees
Fish/aquatic animals
Chickens
Small livestock (e.g. rabbits)
Medium livestock (e.g. sheep)
Large livestock (e.g. cows)
0

50

100

150

Survey respondents, overall, also
expressed substantially less
support for livestock in industrial,
commercial and public zones.
‘Industrial zones’ gathered more
support than either ‘commercial’
or ‘public zones’ for keeping
livestock. ‘Bees’ received the most
support, across all three zones,
followed by ‘fish/aquatic animals’
and ‘chickens’. Again, it appears
there is some preference of
smaller livestock vs. larger
200
livestock in these land use zones.

44

16. Which, if any, of the following restrictions on rearing livestock do you support? (check all that
apply)
Minimum
lot size

Lot line
setbacks

Dwelling
setbacks

Limit
livestock
numbers

Restrict for
domestic/household
use

Don't
know

Total
Responses

Bees

46 (43%)

29 (27%)

20 (19%)

27 (25%)

7 (7%)

33
(31%)

106

Fish/aquatic
animals

48 (45%)

34 (32%)

25 (23%)

33 (31%)

6 (6%)

40
(37%)

107

Chickens

58 (48%)

31 (25%)

31 (25%)

71 (58%)

14 (11%)

22
(18%)

122

Small livestock
(e.g. rabbits)

62 (50%)

30 (24%)

26 (21%)

65 (52%)

15 (12%)

21
(17%)

124

Medium
livestock (e.g.
sheep)

82 (63%)

34 (26%)

31 (24%)

66 (50%)

11 (8%)

21
(16%)

131

Large livestock
(e.g. cows)

88 (67%)

33 (25%)

30 (23%)

65 (49%)

11 (8%)

23
(17%)

132

Favoured Livestock Regulations
400
350
300
250
200
150

Large livestock (e.g. cows)
Medium livestock (e.g. sheep)
Chickens
Small livestock (e.g. rabbits)
Bees

100
50
0
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Number of responses varied between 106 and 132, directly with the size of livestock. Respondents
support more restrictions for larger livestock - less for smaller livestock. ‘Setting minimum lot size’ was
the most supported type of regulation, for majority of livestock types. Interestingly, respondents also
favoured ‘limiting livestock numbers’ for all livestock types listed. Limiting livestock numbers per unit of
land might also be expressed as a minimum amount of per livestock.

17. What do you consider to be an appropriate minimum lot size for keeping livestock?
Less than
0.25 acres

0.25 - 0.50
acres

0.50 - 5.0
acres

More than
5 acres

Don't
know

Total
Responses

Keeping bees

62 (45%)

18 (13%)

24 (18%)

12 (9%)

21 (15%)

137

Fish/aquatic animals

21 (17%)

13 (10%)

26 (20%)

23 (18%)

44 (35%)

127

Keeping chickens

47 (34%)

39 (28%)

28 (20%)

10 (7%)

16 (11%)

140

Rearing small livestock
(e.g. rabbits)

32 (23%)

31 (22%)

46 (33%)

12 (9%)

17 (12%)

138

Rearing medium
livestock (e.g. sheep)

1 (1%)

13 (10%)

58 (43%)

45 (34%)

17 (13%)

134

Rearing large livestock
(e.g. cows)

0 (0%)

2 (1%)

43 (32%)

73 (54%)

17 (13%)

135

Favoured Minimum Lot Size for Livestock
160
140
Don't know
120
More than 5 acres 100
0.50 - 5.0 acres
80
0.25 - 0.50 acres
60
Less than 0.25 acres
40
20
0
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With the exception of ‘fish/aquatic animals’- which garnered the least number of responses and most
‘don’t know’ comments, respondents were fairly clear on the types of livestock they consider suited to
rearing on small lots and those more suited to rearing on larger lots. The size of livestock appears to be
directly related to lot area. Of 135 responses concerning ‘rearing large livestock’, 54% think large
livestock should be reared on lots larger than 5 acres. Of 134 responses concerning ‘rearing medium
livestock’, just over 43% think medium-sized livestock may be reared on lots between 0.5 and 5 acres.
‘Keeping bees’, ‘keeping chickens’, ‘rearing small livestock’ and, to a lesser ‘fish/aquatic animals’
received the most support for locating on small (less than 0.25-acre) lots. Of 137 respondents, just over
45% expressed support keeping chickens on lots less than 0.25 acres.

18. Should enclosures for chickens and small livestock be located only in back yards?
Response

Percentage

Count

Yes

26%

37

No

41%

60

Not sure

33%

48

Total

145

A total of 145 responses were given, as either ‘yes’, ‘no’ or ‘don’t know’, as follows:

Of those who responded, over 41% said ‘no’ to backyards only, whereas almost 26% said ‘yes’. About
33% indicated they didn’t know enough to choose either ‘yes’ or ‘no’. Despite this hesitation and
whether there are some knowledge gaps to be filled, it appears there is opposition among
respondents to restricting chicken and small livestock enclosures to backyards only. It seems, when
considering respondents’ views on the types of livestock regulations, minimum lot sizes and setbacks
seem to be the zoning tools of choice, whereas restricting chicken and small livestock enclosures to
specific ‘zones’ on residents’ properties are not favoured.
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19. To minimize noise, should there be a ban on roosters?
Rural

Rural-residential

Residential

Total Responses

On lots less than 0.5 acres

45 (42%)

70 (65%)

100 (93%)

107

On lots between 0.5 acres and 1 acre

30 (35%)

53 (62%)

78 (91%)

86

On lots between 1 acre and 2 acres

25 (39%)

39 (61%)

57 (89%)

64

On lots between 2 acres and 3 acres

17 (41%)

28 (68%)

37 (90%)

41

On lots between 3 acres and 4 acres

12 (39%)

20 (65%)

25 (81%)

31

On lots between 4 acres and 5 acres

8 (31%)

20 (77%)

18 (69%)

26

On lots larger than 5 acres

5 (22%)

15 (65%)

16 (70%)

23

250
200
150
100
Residential
50

Rural-residential
Rural

0

Clearly, respondents believe there is less or no place for roosters on smaller lots, particularly those in
primarily residential zones. In fact, the highest number of votes for a rooster ban (107) was recorded for
‘residential lots less than 0.5 acres’. Conversely, the least number of votes in favour of banning roosters
(23) was recorded for ‘rural lots larger than 5 acres’. Respondents favour a consistent progressive
relaxation of rooster ban on larger lots, especially in areas more rural and less residential.
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20. Should residents who raise small livestock for consumption be able to:
Slaughter and
process their
livestock on their
property under
provincial license?

Sell their packaged
meat or animal
products from their
property?

Total Responses

On large lots

64 (86%)

56 (76%)

74

In the ALR

82 (89%)

82 (89%)

92

Where ample setbacks are provided

56 (90%)

43 (69%)

62

Where the scale of operation is restricted

61 (87%)

52 (74%)

70

In rural areas

75 (89%)

67 (80%)

84

Not in residential areas

78 (98%)

52 (65%)

80

Yes, under all circumstances

29 (69%)

35 (83%)

42

No, under all circumstances

14 (93%)

12 (80%)

15

I don't know

14 (93%)

10 (67%)

15

Responses varied widely, with a small number of respondents (15) opposing residents slaughtering,
processing and selling animal products on their property. A same small number of respondents indicated
they don’t know enough about the issue to comment one way or another. Respondents expressed fairly
equal support for both ‘slaughter/processing’ and ‘selling packaged animal products’ in the ALR (92),
followed by rural areas (84), and ‘not in residential areas’ (80). Again, respondents also seem to favour
livestock activities where there is ample lot size, and where the scale of operation can be adequately
restricted, including with ample setbacks to avoid conflicts with residential use.
180
160
140
120
100
80
60
40
20
0

Slaughter and process their
livestock on their property under
provincial license?
Sell their packaged meat or animal
products from their property?
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21. Age
Response

Chart

Percentage

Count

Under 18

1%

2

18-24

2%

3

25-29

3%

5

30-34

4%

6

35-39

7%

10

40-44

10%

16

45-49

13%

20

50-54

12%

19

55-59

11%

17

60-64

13%

20

65-69

13%

20

70-74

8%

12

75-79

1%

1

80 and over

1%

2

Total Responses

153

Respondents tended to be older, as the median age group reported was around 55-59. In fact, about
half of all respondents were between the ages of 50 and 69.

Respondent Age
25
20
15
10
5
0
Under 18-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70-74 75-79 80 and
18
over

50

22. Gender
Response

Chart

Percentage

Count

Female

71%

107

Male

29%

44

Total Responses

151

23. Where on the Sunshine Coast do you reside?
Response

Percentage

Count

West Howe Sound

9%

13

Gibsons

12%

19

Elphinstone

13%

20

Roberts Creek

20%

31

Sechelt

28%

42

Sechelt Indian Government District

1%

1

Halfmoon Bay

15%

23

Pender Harbour/Egmont

1%

2

Gambier Island or Keats Island

1%

1

I don't live on the Sunshine Coast

0%

0

Total

152

Of 152 respondents
answering the question,
28% indicated they live in
Sechelt, followed by
Roberts Creek (20%),
Halfmoon Bay (15%) and
Elphinstone (13%), Gibsons
(12%), West Howe Sound
(9%), Pender
Harbour/Egmont (1%),
Sechelt Indian Government
District (<1%)and Gambier
Island (<1%).
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24. If you live on the Sunshine Coast, how often?
Response

Percentage

Count

Year round

92%

110

Most of the year

6%

7

Part of the year

2%

3

Total

120

Of 120 respondents who answered the question, 92% indicated they reside year round on the Sunshine
Coast. Almost 6% of these respondents indicated they reside on the Sunshine Coast most of the year.
Less than 2% said they are part-time Sunshine Coast residents
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Opinion Poll
As a collaboration of SCRD Planning & Development staff, AAC and AAC Chair, Dale Peterson, an opinion
poll was developed on key agricultural and local food system issues. Conducted in September, 2013, as
an online and grocery store / health food store poll during regular store hours on location at IGA Stores
in Gibsons and Wilson Creek and Seaweeds Health Food Store. The intent of the poll was to gauge the
community sentiment on certain key issues, as follows:
•

Do you agree with the Sunshine Coast becoming at least 20% self-sufficient?

Yes (93%)

93% Yes
•

3% No

4% Don’t know

When considering where an agricultural product comes from, what does “local” mean to you?
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•

Do you think all food you buy should be identified where it’s grown or produced?

Yes, with proper controls and limits

Yes without restrictions

No

Don’t know
0% 10% 20% 30% 40% 50% 60% 70% 80%

•

Should small livestock such as chickens be allowed in all areas on the Sunshine Coast, including
residential neighbourhoods?

Yes, with proper controls and
limits

No

Yes without restrictions

Don’t know
0%

20%

40%

60%

80%
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•

Should local governments provide farmers incentives to collect and store rain water in place of
drinking water to irrigate crops?

Yes

Maybe

No

0%

20%

40%

60%

80%

100%
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Appendix A - Notes from the Speaker Series
Notes from September 24th Speaker Series Workshop
Sunshine Coast Agricultural Area Plan
September 24, 2013
Speaker: Moss Dance, Ripple Farm and Merville Organics
Panelists: Katy Latham and Dawn Myers, Backyard Bounty; Gregory Gebka, SCRD
What did you like about the presentation? What ideas resonated with you?
• The speakers provided a sense of purpose
• The cost to the grower – cost does not equal energy output
• Liked hearing about collaborative distribution channels
• Branding of local and organic
• Collaboration of the community – eaters
• Level of cooperation and sense of optimism
• Family farm on a different scale
• Liked hearing from real people who are actually producing food
• The CSA model and a producer’s coop e.g. B&B Association Standard from a localized industry
• Farm Credit Canada and creative loan models
• Vancity – small growers fund
• COABC membership has a good value – can access resources and other members
• Gibsons Collective because it has to do with our property
• I like Moss’ community coming together points (CSA)
• Inspiring that Moss works on this farm even though its future is not secured
• Producers coop – family farm on a different scale
• Competition is not our neighbour, it is the box store
• Never too small to start thinking big
• Collaboration extends the reach/value/benefits of small farmers
• Gibsons Farm Collective – synergy, diversity and sustainability – and being able to sell other
farmers’ produce. Great line: belief in us = more capacity
• Sharing the work and sharing the benefits
• Creativity and flexibility in working together
• That the presentation happened! That there are several people present and interested!
Informative!
What challenges will need to overcome in order to make this happen?
• Access to arable land
• Housing density – can’t get enough people on the land
• Cost of land
• Distribution – producing more food than we can sell
• Geography of the SC – makes it hard to expand markets
• Not enough labour
• Need greenhouses to extend harvest
• Need community champions to get behind initiatives
• Growers being undercapitalized
• Black plastic mulch, row covers are an opportunity
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•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Tax hobby farms and horse owners for not using the land
Lack of storage
Lack of time and energy to seek funding/resources
Cheaper products in stores
Awareness of what form is close to consumer – what they do
Weather, pests
Grant application writers – group investment much like CSA? Pay for work
Communication/technology – work parties, structural needs
Capital access awareness
Community distribution and value added facilities
Labour access
Poor soil in most ALR
More ALR will have to be subdivided in order for people to buy and grow food. The quality of
soil is a big issue.
Fractured industry – small producers and small market outlets
We have many potential food growers, but they lack the money to buy land
A lot of families are on a low income and do not perceive organic/local as a priority
Reaching out to the majority of people that just don’t care

What opportunities currently exist to make these ideas a reality here?
• Wealth of momentum on the coast (i.e. One Straw, Heritage Seed Org., SCACL – Persephone,
Sechelt Innovations, Gibsons Farm Collective, Community Futures, etc.)
• Gibsons Farm Collective is a marketable product
• Lots of arable land available
• Increase use of technology – square payment system for iPhone, useful admin software to
decrease labour
• Communication to build community re: information – use technology
• Money – it is available (Vancity small growers program)
• Facilities – pick-up, drop-off locations
• Connections that farmers already have – relationships exist
• People on the Coast – like organic and local, older people have money
• Work parties around structural needs (pens, garden boxes, fencing, etc.)
• Awareness, land, interest, unemployment programs, One Straw website
• Is there a community blog?
• Make a community film we could show
• Relax zoning for agriculture production on residential and ALR land
• Exempt producers from residential water restrictions
• Develop SUNCOAST local ag brand
• More orchards
• Community Futures could look at partnering with a farmer or group in a project or help with
business development plan
• Sechelt Innovations has funding to support marketing/idea generation/bringing business to
Sechelt
• Lots of unfarmed land on the SC
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Notes from October 2nd Speaker Series Workshop
Sunshine Coast Agricultural Area Plan
Speaker: Heather Pritchard, Farm Folk/City Folk & Fraser Common Farm
Panelists: Chad Hershler, Smart Farm; Greg Gebka, SCRD
What did you like about the presentation? What ideas resonated with you?
• Positive outcomes are possible
• Co-op within a co-op model (land co-op and farm co-op)
• Land trust (x2)
• Farmers living and leasing the land
• Support for One Straw Society and farmer organizations
• Successful BC models as benchmarks
• Farming and co-housing, housing flexibility
• Different models of community farms
• Adapting and working within the ALR system
• Cooperative community farm models
• Space for seniors
• Attractive model for young families
• “Do-able”
• Land is held in trust
• Co-op fits with the Sunshine Coast lifestyle
• Joyful participation
• Rethinking the definition of “family” and the “family farm”
• Seed saving
• Life on the farm from cradle to grave
What challenges will need to overcome in order to make this happen?
• Economics of farming: cost of land and quality of land
• Zoning restrictions and political will
• General cynicism about co-ops
• Cumbersome and archaic zoning
• Need to bring people together
• Perception of ALR on coast as unproductive land
• Zoning needs to work for all
• Building code not flexible
• Housing on ALR is difficult
• Corporate controlled governments (Provincial and Federal)
• Fair prices for produce (fair for farmer vs fair for consumer)
• Provincial and Federal marketing boards (eggs)
• Private property issues – difficult to do co-ops on private property
• Communication and education needs to be improved
• Treed properties are expensive to clear and remove stumps
• Building community support for alternative projects
• Mindset: co-op and co-habitation not generally accepted by the public
• Energy for farm chores!
• Money for equipment, fences, infrastructure
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•
•
•

Liability for hired labour (insurance, incomes)
High price of organic produce for consumers
Access to crown land for low prices and long term leases

What opportunities currently exist to make these ideas a reality here?
• Elimination of marketing boards (eggs)
• Education around market gardens, how to be successful at it
• Winter gardening and experimental gardening workshops
• Accumulation of local farm and gardening knowledge
• Seed saving and cultivars
• Release of crown land
• Elimination of insecticides and pesticides on the Coast
• Form a community land trust (x2)
• Education on co-ops for the general public
• Education for teachers
• One Straw Society
• Land linking programs and events
• Young Agrarians
• Value-added businesses
• Lower footprint, higher density housing
• Financial incentives
• Co-ops win over big agriculture
• Increase advertising of successful co-ops
• Open-mindedness of local government staff and elected officials
• Permaculture and community orchards
• Experimental villages
• Creation of common lands
• More seminars
• Alternative water pricing structures
• Support for rain harvesting
• Education on formation of co-ops
• ALR preservation and conservation
• Celebrate Sunshine Coast history of co-op farming (cannery, etc)
• Specific zoning amendments
• Long term land leases
• Elective highschool course about organic farming (apparently this is already happening)
• Building soil up to improve fertility and quality
• Two weekly markets in Roberts Creek
• Boomer demographic has money and skills and time
• Local food and agriculture terms are becoming part of the “household language”
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Notes from October 8th Speaker Series Workshop
Sunshine Coast Agricultural Area Plan
October 8, 2013
Speaker: Anna Helmer: Agritourism, Slow Food Cycle Pemberton
Panelists: Celia Robben, Sunshine Coast Tourism; Gregory Gebka, SCRD
What did you like about the presentation? What ideas resonated with you?
• Green banner and edible garden tours on the Sunshine Coast already exist and could be
expanded upon
• Farmstays (x2)
• Chefs coming to do dinners on farms
• Focus on locals vs. tourism from off coast (who should we try to be attracting)
• New ways for farmers to make money
• Building partnerships for marketing with the existing tourism industry
• Bringing groups onto one farm for an event
• Events here get good turnouts
• Local attitude and support is good
• Alternative festivals are good ideas: berries, garlic
• Combine efforts with other events (film fests, etc) for a full weekend event
• Inspiring that Anna was able to do it successfully so simply
• Farmers market = care and respect for farmers
• Respect for older farmers (even if not organic) is key
• People love to visit farms
What challenges will need to be overcome in order to make this happen?
• Critical mass of interested farms
• An organization that supports and handles all the details (x2)
• Matching restaurants and accommodations to make a full event happen
• Critical mass of market farms
• Spread out nature of farms on the Coast
• Farmers need support
• Need to find out incentives to come to Coast (ferry is a barrier)
• One organization that coordinates all events to prevent overlap of efforts
• How to keep local “local” in terms of food sales to ensure local food security
• Zoning barriers (accommodations)
• Cost of insurance for hosting events
• Re-branding of the Sunshine Coast will be needed to promote farms
• Volunteers needed (farms and events)
• Core number of farmers required for successful events – are there incentives?
What opportunities currently exist to make these ideas a reality here?
• Cultivating relationships for collaborations – find the interface
• Insurance, making it affordable and attainable
• Better communications and advertising
• Community-scale farms and food
• Partner with BC Ferries Vacations – bikers walk on
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•
•
•
•
•
•
•
•
•

Ferry cafeteria could feature local Sunshine Coast farm products on the day/weekend of the
event
Mountain bikers are a huge source of tourism on the Coast and they need to eat! Could tie in an
event to coincide with mountain bike event.
Early start to growing season here, could capitalize on that and host a “spring event”
One Straw Society is a great resource for helping to get something organized
Sunshine Coast Tourism is a great ally
Viable farmers market
Supportive restaurants and grocers
Sunshine Coast and Powell River can get local slaughter licences for local sales
Community hub or farm as a main working farm
Notes from October 15th Speaker Series Workshop
Sunshine Coast Agricultural Area Plan
October 15th, 2013
Speaker: Anne Macey, Salt Spring Agricultural Alliance
Panelists: Brian Smith, Community Futures; Gregory Gebka, SCRD

What did you like about the presentation? What ideas resonated with you?
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Lowers barriers of entry for small producers – can have own licences and facility
Ability to cut and wrap individually
Could expand local availability
Increase small producers
Operation has staff and resources – farmer doesn’t have to be the expert
Research into size of facility is needed
Need more latitude in current licencing – currently too limiting, can we work with local
butchers?
Feasibility study needed – how big should the facility be? Who would operate it?
Many small farms are better than agribusiness
Local slaughtering decreases animal stress
D and E licences are not covering options
How can game be handled? Not at the same facility (inspector must observe the kill)
Community-owned abattoir – Sidney Island (can handle wild game)
Find and chat with Butcher Dave

What challenges will need to be overcome in order to make this happen?
•
•
•
•
•

Cost
Is there a market for the price you would have to charge to have meat processed? Would be
about $6/bird to process. There is a demand.
Need for skilled staff and training
Will farmers trust volunteers to handle their meat?
D and E licences would not be available if an abattoir was put in the region – should be lobbying
efforts to eliminate this rule
61

•
•
•
•
•
•
•
•
•
•
•
•

Are there enough large animals here? If wild game is included. There is a demand beyond large
animals.
No large animal vet on the Coast
Land prices – need land for livestock
Building soil on commercially zoned land – terrain is rocky and hard to raise livestock on
No chicken hatchery on the Coast – would need to bring chicks from off-Coast
Financial assistance needed
Much ALR land is tied up in other uses
More active food production needed
Regulations are confusing and restricting
Processing different types of animals is a challenge
What is the goal of the plan?
What will make the most money for the farmer? Processing at a secondary facility or personally
slaughtering? Must way cost-benefit.

What opportunities currently exist to make these ideas a reality here?
•
•
•
•
•
•
•
•
•
•
•

There is a demand for local meat and they will pay the true value
Someone could grow animal feed here
Fish processing – can you process chickens in the same facility? Facilities are currently only
operating part time in Egmont, Pender Harbour and at Target Marine.
Salish soils – work with them to manage waste
Is it just local or a community abattoir?
Gibsons market as outlet – will have electricity, possibly a commercial kitchen and a freezer for
storage
Abattoir – could be both a processing facility and retail outlet. Abattoir could take in meat from
farmers and farmers receive a percentage decrease in processing costs for products to sell in the
retail outlet.
Collaboration amongst farmers on what they’re growing – don’t all order chicks in the same
week.
Cooperative model – marketing and branding for an export market
Subsidies for farmers – to facility
Mobile butchering service may be more appropriate
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Appendix B - Summary of Feedback from the Third Open House Series
NOTE: The feedback below relates to the actions set out under initial goals within the initial draft Plan.
Goals were modified in the updated Plan, in part due to the feedback received from Plan referrals.

Initial Goal #1 - Protection of Farmland from Non-Farm Development
Objectives for Goal #1:
1.1 Utilize appropriate zoning & policy tools to minimize the impact of non-farm development on
farmland.
A: 2 stars, 11 green.
B: 12 stars, 1 green, 1 red, comment: this would violate Right to Farm Act, farmers need less red tape
C: 15 stars, 2 green, 2 red, comment: the ALR already restricts the use of land. Why add another layer;
grow food at any zone and regardless of land size. This should be implemented so no bylaws would
restrict a resident to grow food and have chickens; intensive farming is exactly what is needed and
should be allowed in all rural areas. What should not be allowed is excessive noise, smell, dust, etc. but
that does not mean intensive farming should not be allowed.
D: 3 stars, 7 green: important but weak, what about protecting from use of systemic herbicides and
banning pollinator-killing insecticides – or even GMOs?
E: 3 stars, 0 green, 8 red: comments: good! SCRD should review immediately in light of preserving
farmland.
F: 8 stars, 13 green, 1 red: comments: no substituting “good” farmable ALR for BS land as happens now.
G: 6 stars, 7 green, 1 red.
1.2 Implement edge planning policies and create educational tools to reduce impact of non-farm
development on agriculture and minimize residential-rural edge conflicts.
A: 9 stars, 4 green, 1 red, comments: create this protection whenever there are farms not just ALR;
buffering with native species or pollinator-loving plants
B: 6 stars, 8 green
C: 11 stars, 5 green, 1 red
D: 8 stars, 6 green
E: 1 star, 5 green
F: 6 stars, 11 green, comments: educate realtors about local zoning so someone who wants to farm does
not buy land where current zoning prohibits it.
1.3 Encourage government and non-governmental agencies to create financial incentives to encourage
agricultural use of farmland.
A: 23 stars, 4 green, 2 red, comments: ban any bylaw that restricts growing food/animals due to size of
land; increase rates on ag land that is not classed as “farm” if not a farm then what is it?; disincentive for
those holding land in the ALR that are not producing i.e. high taxes when “residential”
B: 5 stars, 6 green, 1 red, comments: a tax such as this would be detrimental to running a successful
business. Farmers like all business need the flexibility to start and stop production according to many
conditions. To tax/punish a farmer for making this business decision is unfair; this cannot exclude valueadded production including beer and wine.
C: 17 stars, 12 green
D: 17 stars, 2 green
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Initial Goal #2 – Increased Market Viability and Economic Development of the Local Food
Sector
Objectives for Goal #2:
2.1 Encourage strategies that will increase the economic viability of local farm operations on the
Sunshine Coast.
A: 16 stars, 10 green, comments: great but protection of our whole coast from certain kinds of
pesticides and GMOs can help our economy (like Molokai, Hawaii has);
B: 9 stars, 9 green, comments; use a small patch of ALR at Shirley Macey park for “heritage” raspberry
growing, do courses for jam making in the Elphinstone School Commercial Kitchen, which was paid for
by Town of Gibsons and SD46, give course credits to highschool, university, eldercollege
C: 7 stars, 7 green
D: 4 stars, 3 green
E: 9 stars, 2 green, comments: pick-up and delivery service focus from the beginning on electric trucks
(e.g. system on Vancouver Island to re-fit old trucks).
F: 6 stars, 4 green, 1 red
G: 10 stars, 6 green
H: 5 stars, 5 green, 6 red: comments: mobile abattoir is a unique possibly great business and
convenience concept to support further production of local food. This should encourage farming not
become the only means for the farmer to get his products/animals to market. We need to encourage
on-farm/home solutions as well as possibility of mobile systems. Through education and support we can
do anything. Restrictions can stifle.
I: 5 stars, 8 green
J: 8 stars, 5 green
General comments:
•
•
•
•
•

explore “Coast exemptions” to restrictive quota rules for dairy, egg, poultry
Support the local SEED collective so that we can be growing, harvesting, selling, and using our
own seeds.
Remove 50% grown on farm rules for a farm processing and farm gate sales
Create a “grown on the coast” brand logo that is on food in supermarkets, restaurants, etc.
Persephone Brewery is a local processing facility that happens to be on ALR land. There is
nothing wrong with this and more food processing should be encouraged.

2.2 Partner with government agencies and commodity groups to address specific regional training
needs and cooperative initiatives.
A: 9 stars, 14 green, comments: young people cannot afford land on the Sunshine Coast
B: 7 stars, 6 green, 3 red
C: 3 stars, 3 green, 6 red, comments: we do not need “too much” supervision from the Health Authority
to rule what farmers can do on their own. Inviting them may end with simple farming procedures
restricted and ending up with permission only due to applications (paper work, bureaucracy, time, and
money). No thanks. We don’t need VCH they just make things complicated with regulations.
D: 4 green
E: 1 green
F: 6 stars, 11 green, comments: Great idea. Farmers need help and would accommodate local students
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training/working at their farms.
G 2 stars, 3 green, comments: no need to duplicate One Straw’s work with a Farmers Institute
H 6 stars, 7 green
2.3 Develop a multi-faceted agricultural tourism and marketing strategy.
A: 3 stars, 5 green, 3 red, comments: Online brochure yes, no glossy paper please
B: 6 stars, 7 green: comments: make the green banner more focused on FARMS not shops and
restaurants
C: 5 stars, 2 green
D: 7 stars, 2 green, 1 red
E: 12 stars, 5 green
F: 7 stars, 2 green, comments: partner with Sechelt Indian Band to create modern cuisine based on
traditional native foods
G: 9 stars, 5 green
H: 5 stars, 2 green, 1 red, comments: include learning with university groups, Eldercollege, week-long
programs
I: 10 stars, 6 green
J: 13 stars, 2 green
General comments:
• This linking of community learning is great
• I don’t think we should be using taxpayers money for these

Initial Goal #3 – Support for Sustainable Farming Practices
Objectives for Goal #3:
3.1 Establish effective management mechanisms to address concerns with nuisance wildlife and plants,
as well as conservation needs.
A: 5 stars, 3 green, comments: Yes and also native plants!; take it a step further to re-create cuisine
using traditional foods (not just salmon);
B: 2 stars, 6 green, 10 red: change word “control” to “co-exist with” it can involve some control but if
eradication is not the goal; predator “control” should an educated population not a government agency,
predators were here first; man encroaching on wildlife territory we need to live with not against;
“controlling” we are in their territory how can we honour their presence and not infringe further?
C: 3 stars, 4 green, comments: we need to learn about these plants, their properties, and how to utilize
them in soil remediation. Many “invasive” species are quite helpful in healing abused lands – they are
actually “pioneer” plants that make the environment better for other plants to come later; some of
these wild plants are pollinator-loving plants; which ways are they eliminating theses invasive plants?
Invasive plants or native plants?
D: 7 stars, 3 green
General comments:
•

Do not use morts or sewage that contains hormone-antibiotic-GMOs pre-process (not allowed
to put in soils until tested for the above)
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3.2 Assist farmers with the implementation of sustainable farm practices and technologies.
A: 1 star, 2 green, comments: who pays these proposed levies? What are these charged on?
B: 5 stars, 2 green, comments: we should bring the Govt Agy especially with respect to ALR
C: 10 stars, 8 green, comments: why should not everyone consider ecological farming practices?
D: 2 stars, 5 green
E: 19 stars, 4 green, comments: and eliminating the use of pollinator-killing insecticides (nconicatides)
on the coast; supporting the health of honeybees and other pollinators by planting pollinator loving
plants
F: 5 stars, 4 green, 4 red
G: 4 green

Initial Goal #4 – Water Use, Climate Change, and Emergency Preparedness
Objectives for Goal #4:
4.1 Address concerns with watering restrictions, drought management strategies and water access
through appropriate policies and strategies.
A: 15 stars, 9 green: comments: Use of potable water for commercial farming should be minimized.
Farmers need to make themselves independent of drinking water in a drought, should other
people/businesses be forced to cut back to preserve farmers’ crops?; ban watering lawns; please let no
Class 9 farms be use water outside the regulated times we will be responsible.
B: 1 green, 1 red (Ione’s comment: no one seems to know what the Ag Water Control Model is and I’m
not sure the Sunshine Coast is pursuing this anymore, we should check). Comments: need to elaborate
on what this plan is
C: 3 stars, 3 green
D: 3 stars, 3 green
E: 6 stars, 9 green
F: 7 green comments: BMP for agricultural lands is hard to implement as there is a lack to begin with.
G: 3 green, 1 red
General comments:
•
•

Water is the most important commodity that there is. A reservoir at the top end of Mason Rd.
We need farm water reserve.

4.2 Implement mechanisms to mitigate and prepare for climate change and other emergencies.
A: 5 stars, 6 green, 3 red, comments: let farmers make their own plans – no one knows their situation
better, or cares about it more, than they do! We don’t want yet another government plan that dictates
what they must do.
B: 2 stars, 4 green
C: 1 star, 1 red
D: 1 star, 9 green, comments: locally produced food is of little help in a real emergency. It is usually fresh
and perishable – exactly what you don’t want in an emergency. The rest of Canada will not let us starve
in an emergency so let’s put our limited efforts into growing the stuff. Leave emergency planning to
emergency services.
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E: 4 green, 3 red, comments: Aren’t trees the biggest carbon fixers?
F: 2 stars, 5 green
G: 13 stars, 6 green, comments: local seed-saving is essential to climate change adaptation – please
include it in the list! (knowledge and skills); as long as ‘technologies’ don’t include GMOs etc.

Initial Goal #5 - Access to Farmland
Objectives for Goal #5:
5.1 Encourage and support community farming endeavours.
A: 16 stars, 7 green comments; partner with an educational institution for this – allows access to all sorts
of funding
B: 11 stars, 6 green
C: 10 stars, 5 green comments: good idea but remember the purpose is for land to be farmerd. This is
not a nature conservancy. Heather Pritchard said the land conservancy had not been a successful model.
D: 15 stars, 6 green
General comments
• Educate the community through workshops, advertisements to buy local, to support local
farmers.
• More practical, real time experience, we have enough theory
5.2 Promote farmland access options to assist new and current farmers in gaining access to land and to
help ensure the long term succession and viability of farmland.
A: 10 stars, 10 green
B: 7 stars, 4 green, 2 red
C: 6 stars, 8 green
D: 9 stars, 7 green
General comments:
- Create a land trust for farmland
- Open public lands and crown land to farm lease (long term)
- Providing information to people as opposed to mandatory rules for potential uses, give the info,
provide choice and we will decide the outcome
- Lots of land – need hands, start with infants-20 years plan for capability.
5.3 Establish decision-making databases for farmers to access when purchasing land, for business
planning, and to help evaluate progress over time.
A: 7 stars, 2 green
B: 10 green
C: 3 stars, 7 green, 1 red
DL 2 stars, 7 green, comments: soil is down the list in barriers to farming e.g. it can be built
General comments:
Farming isn’t only about the ALR

67

Initial Goal #6 - Supportive Policies and Regulations for Agriculture
Objectives for Goal #6:
6.1 Ensure that land use policies and bylaws reflect and support the Sunshine Coast’s agricultural vision
and the Ag Plan.
A: 1 star, 9 green comments: Ban GMOs, ban herbicides, ban pesticides
B: 7 stars, 1 green
C: 1 star, 5 green
D: 5 stars, 5 green, comments: what would this budget item specifically be used for – not too clear
E: 4 stars, 3 green
F: 3 stars, 2 green
G: 2 stars, 2 green, 9 red, comments: No, should stay at 20% - educate Coast population on importance;
20% is the goal, 2-3% is the current, why change the goal? Need to target and mobilize resources; what
is the point of a numerical goal? If someone starts a successful farm and is exporting to Lower Mainland,
they are strengthening the local farm industry but doing nothing towards this target – does that make
them less worthy? Main idea is to have a viable local food and farm industry; sell where deemed best.
General comments: educate and hands on 20 year plan to develop farmers
6.2 Consider changes to OCPs and Zoning Bylaws that further support agriculture and food production.
A: 7 stars, 2 green
B: 1 star, 6 green
C: 3 stars, 2 green
D: 5 stars, 4 green, comments: Persephone Brewing is an example of on-farm processing, yet is under a
cloud because “brewing” is not listed as an ALR activity even though equestrian, golf courses, and gravel
pits are. We need to stop thinking of food processing as an industrial activity – the best place to process
food is often on the farm! We want to encourage a local food industry not just farming.

Initial Goal #7 - Consumer Awareness and Education
Objectives for Goal #7:
7.1 Create opportunities to educate the Sunshine Coast community about agriculture and agricultural
production.
A: 15 stars, 10 green, comments: need a learning centre in each community; work also with local
farmers will to do workshops on their farms or at other venues
B: 14 stars, 11 green, 1 red, comments: and seed saving; educate community to buy from local farmers!
7.2 Encourage the growth and development of school and youth-based agricultural education
opportunities through farm-based service or experiential learning opportunities.
A: 11 stars, 8 green, comments: absolutely, schools should have a garden, kids must learn how to grow
food, hands on! Encourage secondary school education – apprenticeship? Support community garden at
Roberts Creek elementary.
B: 3 stars, 10 green
C: 9 stars, 2 green
D: 11 stars, 6 green
E: 15 stars, 6 green, comments: how to fund?
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Appendix C – Focus Group Session Discussion of Recommendations
Recommendations:
1. Protection of Farmland from Development
• Zoning:
o Development Permit Areas
o Urban containment boundary
• Policy:
o Implement municipal plans allowing backyard livestock with regulations
o Stricter laws re: logging on ALR – to prevent clearcutting and soil erosion
o Designate ag land for development – land that may not be in the ALR, ensure this land is
only used for agriculture
• Edge Planning:
o Edge plans for stormwater and flooding
o Greater enforcement of ALR buffers
• Taxing:
o Greater taxation for non-class 9 (farm class)
o Tax policy that is friendly to new farms on newly arable land – incentives
o Tax incentive for food production
• Visioning goals:
o ALC more proactive – lobbying efforts?
o Make agriculture more profitable so greater demand for farming as a land use
2. Access to Farmland
• Farmland Trust:
o Farmland trust – renting land to new farmers
o Difference between farm price and residential price covered by trust/bequest
• Sharecropping:
o Connect people with land to people who can work on it better
o Encourage sharecropping on unused portion of property – land leasing and growing on
land belonging to absentee owners. Owner gets a share of crops/livestock
o Make it known that if leasing land you can get tax incentives
• Encourage and promote new co-housing communities focused on food
3. Supportive Local Government Policies
• Meetings:
o Annual local municipal government meeting with farmers
• Funding:
o Access funding – house with farmers’ institute
o Food self-sufficiency/security budget
4. Food Self-Sufficiency and Food Security
• Data:
o Better base line data over time to compare progress
o Separate local grown from foreign in data
• Ways to Promote Community-Based Farming:
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Community farm on community forest land
Convert lawns to gardens
Community farm – mentorships and apprenticeships
In public parks grow fruit trees instead of maples
Develop a community farm (min. 150 acres) that includes: production, harvest, storage,
processing, distribution, transportation and consumption.
o SCRD should have a “budget line” to purchase 150 acres and maintain the community
farm
o No bans on imported items – just increase viable crops only
o Promote home-based food production
o Upgrade preservation capabilities and into retail
o Beacon Hill Park in Seattle – 7.5 acre community farm (use as an example)
Context:
o Caution: food stores on Coast with “contracts” from off-Coast
Developing Local Brand:
o Incentives for local grown
o Brand logo developed and available to local grower
o Local food markets/retailers to have specific section highlighting locally grown
o Get local produce into mainstream retail opportunities
o Highlight locally grown products
o Partner with restaurants so they advertise SC brand and produce
o Develop a Sunshine Coast brand
o Brand local
o Include seafood in the local SC brand – land based aquaculture
o
o
o
o
o

•
•

5. Conservation of Land and Water
• Watering Regulations:
o Water in the am not pm!
o Permit watering on class 9 farms – no bans
• Hunting Local Game:
o Permit deer/elk hunting/culling
• Water Storage:
o Build larger reservoir storage
o All land being converted to farmland required to install natural water storage
• Population cap – based on sustainability
• Sunshine Coast land management plan
• No logging/development in watersheds
• Drought management plans as well as watershed/groundwater plans
6. Consumer Awareness and Education
• Leverage botanical gardens as an education centre – lots of vegetables and honey being grown
• Promote 4H
• Education of public so they will want to protect farmland
• Increase community gardens
• Community/personal gardens – provide seeds and fertilizer, education as to how-to
• Create “emergency” program – emergency crisis simulation as a school project (grades 5,6,7)
• Partner with health unit and existing programs
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•
•
•

Slow food cycle tour – Farm crawl
School programs – especially elementary
School programs – highschool intern programs

7. Strengthen the Local Agricultural Economy – eliminated as a category, fits in all of them
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